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INTRODUCTION
The era of globalization has inevitably resulted in the intense competition in business world. In order to win this competition, the company should have better knowledge, understanding, and ethics application in carrying out its activities. Ethics has a very important role in the application of accounting profession. Ethics comes from the Greek word "ethos", which means the customs or habits, at both the individual and society. Everyone has a different life habits, in behavior, characteristics, and profession. To know these, it can be distinguished by gender, because each person has a different perception of ethics of business and accounting profession.
Business ethics in a company can establish values, norms and behavior of employees and employers in building good relationship with the customers and community. While ethics of profession is a behavior or the nature of human"s good and bad deeds that can be understood by the human mind to the work. Ethics of profession always becomes an interesting issue. Without ethics, the profession of an accountant will never exist, because the function of the accountant is as a provider of information for business decision-making process conducted by the businessmen. The existence of education environment can affect a person to behave in ethical manner. The courses containing moral teachings, attitudes, and good character can enhance the development of profession in the field of accounting. Each accountant has adequate knowledge, understanding, and ethical application in the implementation of a professional job. A professional will always do his job in a professional manner with the basis on certain moral and ethical standards (Rifqi 2008) . In this case, the perception needs to be investigated as an understanding of professional ethics and can reduce a variety of ethical violations. Recently, accountants, both at national and international level, have committed many ethical violations.
This study examines the perception of accountants in connection with the ethics of business and profession from the viewpoint of the accounting student alumnus of STIE Perbanas Surabaya. This research is conducted to find out the extent to which the graduates, who have taken the courses, understand and implement the knowledge. Therefore, in this study, a survey is conducted based on their perception.
The survey of perceptions needs to be done, both because of its simplicity in the process of data collection and is based on the reason that perception is the experience of objects, events or relationships obtained by inferring information. This research is expected to contribute to the development of the curriculum especially in bachelor program of accounting at STIE Perbanas Surabaya.
The description of ethics of business and profession can be expressed in a case sample related to soft skills at STIE Perbanas Surabaya. The implementation of soft skills in university at the moment is getting increased, especially at STIE Perbanas Surabaya. STIE Perbanas Surabaya is currently applying soft skills in the learning process. The purpose of the application of soft skills is for the students to be able to think analytically, to work in a team, and to work well. If there is no application of soft skills, students will act in their own way and do not follow the rules that have been created by the campus, such as, how to dress (no shirt, no shoes, etc.), cheating during the exam, no discipline, and coming late. Therefore, soft skills are necessary for students and companies to know and understand better how to act and behave well to all people, so that the desired target can be achieved. The respondents of this research are the accounting student alumnus of STIE Perbanas Surabaya. The reason is that the alumnus have taken and learned a lot about the theory of ethics of business and accountant profession courses in the campus. So the researcher hopes that the alumnus can help the completion of this study and the result can be used as a reference for further research.
THEORETICAL FRAMEWORK AND HYPO-THESIS Theory of Perception
This study tests the accounting students" perception regarding the ethics of business and profession, so the grand theory in this research is the perception. Self-perception theory assumes that people develop an attitude based on how they observe and interpret their own behavior. This theory proposes the fact that attitude does not determine behavior, but the attitude is formed after the behavior occurs in order to offer an attitude, which is consistent with the behavior (Arfan and Muhammad 2005: 49) . The perception includes receiving, organizing, and interpreting that have been organized in a way that can affect the behavior and form a good attitude. This happens because each individual has a different perception, so that the response or the perception of each individual can be distinguished.
Ethics
Ethics is a behavioral rule, human custom in the association between human beings, and affirms what is right and what is bad. The word of ethics is derived from the Greek word "ethos" which means the norms, values, and the measure of human"s good behavior. Ethics is a normal principle and the deeds that become the basis for someone to act so that the public sees what he does as praiseworthy deeds and respect others. Therefore, ethics is knowledge of object of ethics on human behavior. In ethics there are many theories to explain an action, character, or object of the same behavior from the different point of view or perspective.
The association of the life of society and in international level require a system that governs how human should get along well in accordance with the etiquette. The association regulatory system is known as courtesy and good manners. It is aimed to safeguard the interests of each other so as not to harm others and not do bad deeds and unwanted activities that can disturb the public. In regard to the ethical values and norms, there are two kinds of ethics, namely (a) descriptive ethics, a value and pattern of human behavior as a fact which is related to situation and reality and in accordance with the culture, (b) normative ethics, a norm that guides human behavior, as well as making an assessment on people to act as they should do based on the norms.
Ethics of Business
Business ethics in a company can establish values, norms and behavior of employees and employers in building a just and healthy relationship with the customer, shareholders, and communities. The company believes that good business principle is an ethical business, a business with superior performance and continuous run by obeying the rules of ethics, laws and regulations. Business ethics can become a standard and guidelines for all employees, including management and make it as a guide to carry out their daily work based on good moral, honesty and professional manner. Ethics in the business world is very important to be implemented and applied so that the goal can be reached and implemented well. Business ethics also includes moral that encourage people to do good things. Having good moral standard in business world will be able to develop ethics, which ensures the business activities, by being honest and kind. There are several principles in business ethics (Wilopo 2013) such as: 1. The principle of autonomy 2. The principle of honesty 3. The principle of justice 4. The principle of mutual benefit 5. The principle of moral integrity Profession Profession is an occupation, which is carried out as a principal activity to produce income and rely on the expertise. In a work, a person is required to work professionally, that is by practicing a particular skill in a particular activity based on the expertise. Every profession will always be associated with the interests of society, in which human values such as safety, security and survival. So, to run a profession, first there must be permission to the parties concerned, in order to avoid unwanted things, and does not violate the rules that have been determined by a particular party. Profession ethics has principles that need to be implemented in order to run properly in accordance with the regulations that have been made to maintain good ethical values.
The principles of profession ethics according to Wilopo (2013) are: 1. Responsibility for the execution of the work and the results. 2. Justice is to give to anyone what they are entitled. 3. Autonomy is that each professional has and is granted freedom in running his profession. Based on the description above, it can be hypothesized as follows: H1: There is a difference in perception of the accounting student alumnus of STIE Perbanas Surabaya regarding ethics of business and profession based on gender.
The underlying framework of this study can be described in Figure 1 .
RESEARCH METHOD Sample Classification
This research is a quantitative research using primary data. Quantitative research emphasizes the testing of theories by measuring variables of the study using numbers. In addition, quantitative research also performs data analysis using statistical procedures (Nur and Bambang 2002: 12) . Based on the type of data that is examined, this study includes opinion research. The purpose of this research is to determine the differences in the perception of the accounting student alumnus of STIE Perbanas Surabaya regarding business and professional ethics. The data collection is done by using primary data with a survey method, by distributing questionnaires to the respondents. The population in this study is accounting student alumnus of STIE Perbanas Surabaya.
Research Variables Independent Variable X1 = Ethics of Business and Accountant Profession Dependent Variable Y = Perception of Accounting Student Alumnus of STIE Perbanas Surabaya

Operational Definition Independent Variable
Ethics is human customary rules and behavior in the association between the fellows and confirms what is right and what is bad. Therefore, ethics is very important in the business world. The definition of business ethics is a response to the knowledge of the procedures in the setting up and management of businesses that pay attention to norms, behavior, morality, good character, honesty, and professionalism that will apply economically or socially. The ethics of the accountant profession is the characteristic of profession that distinguish a profession from other professions that serve to regulate behavior in a work. In addition, profession ethics have principles that need to be implemented in order to run properly in accordance with the regulations that have been made to maintain good ethical values.
Dependent Variable
The dependent variable in this study is the different perceptions of the accounting student alumnus of STIE Perbanas Surabaya. The aim is to determine the differences in the perception of the accounting student alumnus of STIE Perbanas Surabaya regarding the ethics of business and profession.
Measurement of Variable
The instrument used in this study is questionnaires consisting of two parts. The first part of the questionnaire contains questions about the identity of respondents such as name, gender and so forth. The second part of the questionnaire contains statements regarding the respondent's perception of business and profession ethics. These statements are closed because the researcher has provided an alternative answer that can be chosen by the respondents. The alternative answers are developed using the 1 -5 Likert scale, from strongly disagree to strongly agree.
Population
Population is the whole number that includes all studied (Istijanto 2009: 113) . The population is also defined as a collection of elements that have certain characteristics in common and have equal opportunity to be elected as members of the sample. The population that will be used in this research is accounting student alumnus of STIE Perbanas Surabaya.
Samples
Samples can be defined as parts that are drawn from the population (Istijanto 2009: 113) . The samples that will be taken are the accounting student alumnus of STIE Perbanas Surabaya.
Sampling Technique
The sampling method used is purposive sampling method, in which samples are selected on certain considerations. The reason for using purposive sampling method is that the researcher only selects the samples that have knowledge and understanding of the importance of ethics of business and profession, so that they can provide answers that can support the course of this study.
DATA ANALYSIS AND DISCUSSION Descriptive Test
Descriptive analysis is used to provide an overview of the variables in the study, ethics of business and profession. Table 1 shows the results of the descriptive test. Table 1 describes the variables statistically in this study. Minimum is the smallest value of a series of observations, maximum is the largest value of a series of observations, the mean (average) is the result of the addition of all data values divided by the number of data, while the standard deviation is the root of the number of the squares of the difference between the value of the data and the mean divided by the number of data. The data obtained indicate that the first variable, principle of autonomy, has the mean value of 11.14, with standard deviation of 2.932, and the respondents" answers to the variable of principle of autonomy have the value ranging 6-17. The second variable, principle of honesty, has the mean value of 18.68, with standard deviation of 2.949, and the respondents" answers to the variable of principle of honesty have the value ranging 9-25. The third variable, principle of justice, has the mean value of 19.12, with standard deviation of 3.282, and the respondents" answers to the variable of principle of justice have the value ranging 9-25. The fourth variable, principle of mutual benefit, has the mean value of 19.89, with standard deviation of 2.628, and the respondents" answers to the variable of principle of mutual benefit have the value ranging 9-25. The fifth variable, principles of moral integrity, has the mean value of 20.22, with standard deviation of 2.446, and the respondents' answers to variable of principle of moral integrity have the value ranging 9-25. Table 2 describes the validity test on the items of questionnaire statement with the measurement of variable of ethics of business and accountant profession that consists of 25 items statements. From the results of data processing, it is obtained the value of Pearson correlation for the whole questions of below 0.05. So it can be concluded that the variables tested in this study is valid. To determine whether valid on each variable, then it is specified r table from the number of data values that will be processed, and compare r table with r count. If the r count is greater than r table, then the variable is said to be valid. However, if the r count is smaller than r table, then the variable is said to be invalid.
Validity Test
Reliability Test
Reliability test is used to test the reliability of the data by using a Cronbach Alpha formula. A construct or variable is said to be reliable if it gives Cronbach alpha> 0.60 (Imam Ghozali 2011). To determine the level of reliability of the instrument of each variable, it can be seen from the Table 3 . Table 3 shows that the value of r alpha of each variable exceeds 0.60. Based on the Cronbach Alpha statistic test, a variable is said to be reliable if it gives the Cronbach alpha value> 0.60, so it can be concluded that the indicators or statements of ethics of business and accountant profession that have been tested are reliable to be used in this study.
Normality Test
The assumption of normality is a prerequisite in parametric statistical approach. In accordance with the analysis technique in testing hypotheses, it requires data normality testing. Data normality testing is conducted on the residual value using Kolmogorov-Smirnov test.
Kolmogorov-Smirnov Test
he normality test uses the Kolmogorov-smirno, Table 4 . Based on normality test using KolmogorovSmirnov Z, there is significant value of Kolmogorov-Smirnov on variables of ethics of business and profession above 5 percent. By looking at the significant value (2-tailed), it can determine whether the data is normal or not. Variable of principle of autonomy has significant value of 0.059, then the distribution is said normal because the significant value is greater than 0.05. Variable of principle of honesty has significant value of 0.074, then the distribution is said normal because the significant value is greater than 0.05. Variable of principle of justice has significant value of 0.014. Variable of principle of mutual benefit has significant value of 0.022. And variable of principle of moral integrity has significant value of 0.008. The variables of principle of justice, principle of mutual benefit, and principle of moral integrity are said not normally distributed because they have significance value of less than 0.05. So it can be concluded that based on the data distribution in this study, three variables are not normally distributed and two variables are normally distributed. Therefore, to answer the research hypothesis, the researcher uses the Mann Whitney Test tool.
Hypothesis Testing
As mentioned earlier, the hypothesis of this study is a single hypothesis as the following: Hypothesis 1 Statistical formulas in this study are: H0; μ1 = μ2: There are no differences in the perception of the accounting student alumnus of STIE Perbanas Surabaya regarding ethics of business and profession based on gender. Hi; μ1 = μ2: There are differences in the perception of the accounting student alumnus of STIE Perbanas Surabaya regarding ethics of business and profession based on gender.
By using the level of confidence of 95 percent and alpha of 5 percent, the acceptance and rejection of Ho are as follows: a. If sig. < alpha (5%) then Ho is rejected b. If sig. > alpha (5%) then Ho is accepted
The results of the hypothesis testing in this study are shown in Table 5 and 6. The results in Table 6 shows that the value of Z of the variables of principle of autonomy is 0.183 with the significance level of 0.855, the principle of honesty is 0.720 with the significance level of 0.472, the principle of justice is 2.207 with the significance level of 0.027, the principle of mutual benefit is 0.370 with the significance level of 0.711, and principle of moral integrity is 0.447 with the significance level of 0.655 greater than α = 0.05. Thus, it can be concluded that H1 is rejected or it can be said that there is no difference in the perception of accounting student alumnus of STIE Perbanas Surabaya regarding ethics of business and profession based on gender.
Variable of principle of justice has a value of 2.207 with a significance level of 0.027, then H 1 is accepted which means that there are differences in the perception of the alumnus of accounting students of STIE Perbanas Surabaya regarding the 
Discussion
This study aims to determine the differences in the perception of the accounting student alumnus of STIE Perbanas Surabaya regarding the ethics of business and profession based on gender. Based on the analysis of reliability test, it shows that the value of r alpha of each variable exceeds 0.060. In addition, based on the result of Mann Whitney test, it shows that of each variable that are grouped between male and female has a data value of 37 for male and 48 for female. Although it does not give a great difference, female accounting students alumnus have a better perception of ethics of business and profession than male accounting students alumnus. This is because the number of samples for the male alumnus is less than the number of female alumnus. This theory proposes the fact that attitude does not determine the behavior, but the attitude is formed after the behavior occurs in order to offer a consistent attitude and behavior. Perception includes receiving, organizing and interpretations that have been organized in a way that can affect the behavior and form a good attitude. This happens because each individual has a different perception, so that the response or perception of each individual can be distinguished. With the perception, the response of something or something asked may be determined. Therefore, perception can be distinguished from each individual.
There are two alternative approaches regarding gender differences in determining the willingness to behave unethically in business environment, namely gender socialization approach and structural approaches. Socialization approach states that male and female carry different values and nature in the world of work. The difference in the value and nature based on gender will affect male and female in decision-making and practice. Male will compete for success and more likely to break the rules because they consider achievement as a competition. While female are more focused on the good job implementation and harmonious working relationship. Therefore, women are more likely to be obedient to the rules and less tolerant toward individuals who violate the rules.
CONCLUSION, IMPLICATION, SUGGES-TION, AND LIMITATIONS
This study is aimed to find out the differences in the perceptions of business and profession ethics based on gender. The data used in this study are qualitative data by distributing questionnaires to the respondents. The samples used in the study are the accounting student alumnus of STIE Perbanas Surabaya. In this study, there are two stages to perform the test. On the first stage, the researcher conducts normality test in order to determine further testing.
The results of data normality test indicate that all five variables can be measured that they are not distributed normally. These results determine the differences in the perception. If the data are not normal, the next step is to conduct testing using the Mann Whitney test. Based on the test results of the Mann Whitney Test, it can be concluded that there is no significant difference in the perception of the accounting students alumnus of Perbanas Surabaya regarding business and profession ethics based on gender because the significance value is greater than the value of α = 0.05. The result of mean rank for each variable, between male and female, indicates that value produced by female is greater than the value produced by male. Therefore, the perception of the female accounting student alumnus tends to be better than that of male. This is because the number of samples for male accounting student alumnus is fewer than the number of samples for female accounting student alumnus.
This research has several limitations, such as (1) the population in this study is limited to the accounting student alumnus of STIE Perbanas Surabaya, and does not include accounting student alumnus of other universities in Surabaya, (2) the measurement of the entire variables only relies on the perception of respondents submitted in writing via questionnaires which have not reflected the actual situation. This will be different when the data are obtained through direct interviews with respondents, (3) although the number of samples has met the minimum number, or 85 samples, and have been able to be generalized, they are still considered too minimum because the more samples, the better the study.
Based on these results, some suggestions that can be put forward are; (1) further researches are expected to be able to expand the study population. The study population is not only taken from accounting students of STIE Perbanas only, but could also include accounting students from several other universities in Surabaya, (2) the measurement of the entire study variables does not only rely on the perceptions of the respondents submitted in writing through questionnaires only, but the data can also be obtained through direct interviews with respondents, (3) further researches are expected to be able to add the number of samples so that there will be more respondents who will fill out the questionnaires, thus, different results can be obtained. In addition, with direct interview with the respondent, the results obtained may reflect the different results from the present study. 
